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"The world hates change,
Yet, it is the only thing that
has brought progress™

* Charles Kettering
* GE had of research
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...Airbnb Consumer Benefits =

Can Offer Lower Prices for Overnight Accommodations

Airbnb vs. Hotel — Average Room Price per Night

$187. [ 9191 $179

$114 $110
£93 $92
I I $65 I

New Sydney Tokyo London Toronto Paris Moscow Berlin
York City

Hotel = Airbnb
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“Organizations are built as
Performance engines,
designed for Repeatable and Predictable
results.”

*Vijay Govindarajan & Chris Trimble, “The other side of innovation™
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“I haven't failed, I've just found

10,000 ways that won’t work”
Thomas Edison
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“Because the ones who are crazy
enough to think they can change the
world, are the ones who do”

Steve Jobs
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NEW SERIES BEGINS FEBRUARY 12th
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